
Grade Four
Online Learning

Activities

Clean up your Language: 
Vintage Vacuum Cleaners

Curriculum Tie-In: Grade 4 Language, Reading for Meaning
Most media text uses words, graphics, sounds, and/or images, in print, oral, visual or electronic form, 
to communicate information and ideas to the audience.

Strand 1: Reading for Meaning
 1.2 Identify a variety of purposes for reading and choose reading materials appropriate for those 
purposes (e.g., print or newspaper articles).

1.5 Make inferences about text using stated and implied ideas, from the text, as evidence.

Strand 2: Understanding Form and Style
2.4 Identify various elements of style – including alliteration, descriptive adjectives and adverbs, 
and sentences of different types, lengths and structures – and explain how they help to
communicate meaning.

Students will develop critical/creative thinking skills, and media literacy skills while exploring vintage 
vacuum print ads that appeared in the Newmarket Era c.1903-1976.

Vintage print advertisements promised that vacuums would ease the burden of housework. 
Let’s take a look at the styles of vacuum cleaners available on the market between c1903-c1976 
and examine the words used to sell the product.



Vacuum Ads and Styles available between 1903-1976

The Bissell Carpet Sweeper, approx. cost $2.50-$4.00, Newmarket Era 1903. 
Click here to check it out online.
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https://news.ourontario.ca/newmarket/2425135/page/1?n=1
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Ball Bearing Cadillac by Clements Mfg., Chicago. Save your back with a Cadillac.
Newmarket Era 1924. Click here to check it out online.

https://news.ourontario.ca/newmarket/2426388/page/9?n


Grade 4 Online Learning Activities

General Electric “Reach-Easy Cleaning”. A wonderful new vacuum cleaner that does the complete 
house cleaning job with such ease and timesaving thoroughness that everything comes out with a 
sparkling clean “new look” even the housewife! You could put the vacuum in the middle of the room 
and the machine would swivel around. Newmarket Era 1954. Click here to check it out online.

https://news.ourontario.ca/newmarket/2429007/page/3?n=
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The Fillery Vacuum Cleaner claimed to climb and follow you up the stairs.
Newmarket Era 1956. Click here to check it out online.

https://news.ourontario.ca/newmarket/2429126/page/1261550?q=Fillery
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Hoover Constellation.  The Vacuum cleaner that ends cleaning drudgery.  This vacuum had no 
wheels and instead floated on its exhaust. Click here to check it out online.
Check out this Vintage TV Commercial here 

https://news.ourontario.ca/newmarket/2435963/page/1275203?q=Hoover+OR+Constellation
https://www.youtube.com/watch?v=BymtEMWbe6s
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Newmarket Era 1972. Click here to check it out online.

https://news.ourontario.ca/newmarket/2436357/page/31?n=
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Vacuum Print Advertising Activities
Unscramble the last word to complete the sentence:

Print advertising is a widely used form of gnisitrevda 

Small words that appear at the bottom of an ad are known as the enif tnirp.

Q. What does the Bissell carpet cleaner ad claim to do?

Review the Ball Bearing Cadillac Vacuum ad:

Q1. What is being offered for free?  

Q2. What is the price of the vacuum in the ad? (Tricky question!)

Q3. How would you find out the price of a vacuum if it wasn’t listed?  
Hint, there was no internet in 1924. 

Q4. What is the phone number of Smith’s Hardware?

Examine the General Electric “Reach-Easy Cleaning” vacuum print ad:

Q1. In addition to the house being clean, who will come out sparkling clean in this ad?

Q2. Who do you think this ad is geared towards?

Q3. How do you think this ad would make your mom or grandma feel?

Q4. How do you think your Dad or Grandpa might feel about reading this ad?  
Do you think it would make them want to buy it?

Q. Do all the print ads have a title? 
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Q.  Do any of the print ads make you feel happy, angry or sad? Circle your answer. 
Which ad makes you feel this way?
 

Q. Does everyone help with the vacuuming at your house? 

 

Design your own ad with our mystery artifact!
Can you guess what it is?

Here are some suggestions to write an awesome ad:

1.	 Headline or Title
2.	 You might need a subheading
3.	 Body Copy Text: 
	 In this section you need to tell a short story. What type of object are you selling, create some great 		
	 selling features, explain why your customer should buy your mystery object and think about who 		
	 you want to target it to.
4.	 Call to Action – what should the customer do next?
5.	 Contact Information – how can the customer get more information?
6.	 Revisions - proofread your ad. Does your vacuum have a brand name? Did you mention the price? 		
	 Did you check your ad for any spelling errors?
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Print this page to create your own ad!
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Unscramble the words below to find out what 
our mystery artifact is: 

yrpats mpcrrei
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